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For the first six months, both revenue and profit exceeded the initial forecasts.

In the mobility industry, procurement prices for lubricants, paints, and other materials have been rising due to the 
situation in the Middle East. However, customers have generally been able to pass these increases on to vehicle 
owners. As a result, customers’ appetite for IT investment remains solid, with no significant change.

Against this backdrop, the transition to cloud software progressed steadily, particularly among medium-sized and 
large customers.

In the second half, the Company will continue transitioning customers to cloud software, primarily medium-sized 
and large customers, in accordance with the implementation plans established at the beginning of the fiscal year.

Meanwhile, rising prices and personnel costs have led to an upward trend in costs associated with maintaining and 
enhancing service quality, including IT infrastructure expenses, equipment prices, and outsourced maintenance 
costs.

To partially offset these higher costs, the Company will revise the monthly support fees for its package software, 
effective from usage in September 2026. The fee will increase by 2,000 yen per license per month, equivalent to 
21%.

This price revision applies only to the “.NS Series” package software and does not apply to cloud software. 
Therefore, the Company does not expect the revision to delay customers’ transition to cloud software.



Revenue increased 9.8% year on year to 10,781 million yen.

Operating profit increased 91.5% year on year to 1,477 million yen, while profit for the period 
attributable to owners of the parent increased 140.3% to 1,001 million yen.

Reflecting the two-for-one stock split of the Company’s common shares effective July 1, 2026, basic 
earnings per share for the first six months increased from 2.32 yen in the same period of the previous 
year to 5.54 yen.



The transition to cloud software progressed steadily among customers in the mobility industry, while 
sales of package software to customers in non-mobility industries increased.

As customers transitioned to cloud software, support service revenue in the Package System category 
decreased, while software service revenue in the Cloud Service category increased significantly.

As a result, Cloud Service revenue increased 29.7% year on year to 6,923 million yen, while Package 
System revenue decreased 15.3% to 2,541 million yen.

Other revenue decreased 11.1% year on year to 1,317 million yen, reflecting a pullback from the PC 
replacement demand recorded in the same period of the previous year.



Since the Company’s full-scale transition to a subscription-based revenue model in 2022, revenue and 
operating profit have maintained an upward trend, despite quarterly fluctuations.

In particular, recurring revenue, primarily comprising subscription revenue, increases as the adoption of 
cloud software progresses. The Company therefore expects its structural revenue growth trend to 
continue.



Cost of sales decreased by 59 million yen year on year.

Although amortization expenses increased due to the expansion of cloud software functionality, hardware 
procurement costs, mainly for PCs, decreased. Outsourced development expenses also declined as the 
initial development phase of the cloud software was largely completed.

Selling, general and administrative expenses increased by 332 million yen year on year.

This increase was mainly attributable to higher IT infrastructure expenses associated with providing 
cloud services, as well as increases in advertising and travel expenses resulting from expanded 
promotional and sales activities.



Total assets at the end of the second quarter increased by 1,586 million yen from the end of the previous 
fiscal year to 43,010 million yen.

Although cash and cash equivalents decreased, intangible assets increased due to development 
investments aimed at enhancing the value of cloud services.

Property, plant and equipment also increased due to the application of IFRS 16 in connection with the 
renewal of the lease agreement for the Company’s head office.

Total liabilities increased by 732 million yen from the end of the previous fiscal year to 17,864 million 
yen, mainly due to an increase in long-term interest-bearing debt.

Total equity increased by 854 million yen from the end of the previous fiscal year to 25,146 million yen, 
mainly due to the recognition of profit for the period.



Net cash provided by operating activities increased by 929 million yen year on year to 3,055 million yen.

This reflected the steady growth in both revenue and profit.

Cash flows from investing activities decreased by 21 million yen year on year, resulting in net cash used 
of 2,252 million yen.

The Company continued to invest in enhancing the value of its cloud services, with the level of 
investment remaining broadly unchanged from the same period of the previous year.

Net cash used in financing activities amounted to 1,164 million yen, mainly due to lower proceeds from 
long-term borrowings and dividend payments.



The Company forecasts revenue of 23.8 billion yen, up 14.3% year on year, and operating profit of 4.8 
billion yen, up 132.7%.

Operating profit is expected to reach a record high since the Company’s founding.

Profit attributable to owners of the parent is forecast to increase 158.0% year on year to 3.2 billion yen, 
with basic earnings per share of 17.68 yen.

Under the Medium-Term Management Plan formulated in 2022, achieving record-high operating profit 
in 2026 is positioned as one of the key milestones.
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At the beginning of the fiscal year, the Company established the implementation timing, license type, and number 
of licenses for each customer using package software.

The revenue forecast was calculated by aggregating these customer-specific implementation plans. Accordingly, the 
forecast is weighted toward the second half, when the proportion of medium-sized and large customers will 
increase and implementation efficiency is expected to improve.

Achieving the full-year revenue forecast depends on transitioning customers to cloud software in accordance with 
the implementation plans established at the beginning of the fiscal year. Progress through the first six months was in 
line with these plans.

The Company has secured the resources required for implementation in the second half, and no external risks that 
could disrupt the implementation plans have materialized at this time.

Costs are also being appropriately controlled within the initial plan.

Although progress against the full-year forecast may appear low at the end of the first six months, it is consistent 
with the second-half-weighted plan. As first-half results exceeded the plan, the Company believes its confidence in 
achieving the full-year earnings forecast has increased.



The additional revenue from the revision of support fees for package software will be reflected mainly in 
support service revenue by service category, with a portion included in software service revenue.

The Company revised its revenue forecasts by service category based on results through the first six 
months and the outlook for the second half.

Cloud Service revenue is forecast to increase 31.8% year on year to 15.6 billion yen.

Package System revenue is forecast to decrease 12.3% year on year to 5.0 billion yen as customers 
continue transitioning to cloud software.

Other revenue is forecast to decrease 2.6% year on year to 3.2 billion yen, as the pullback from the PC 
replacement demand recorded in the second half of the previous fiscal year is expected to be limited.



Although amortization expenses are expected to increase due to the expansion of cloud software 
functionality, outsourced development expenses are expected to decrease. As a result, cost of sales is 
forecast to remain at approximately the same level as the previous fiscal year.

IT infrastructure expenses associated with providing cloud services are expected to increase, along with 
travel and other expenses due to the further expansion of sales activities.

In parallel, the Company will continue initiatives to improve operational efficiency and optimize costs.

As a result, selling, general and administrative expenses, including other operating income and expenses, 
are expected to increase by 243 million yen year on year.



The interim dividend was set at 7.50 yen per share on a pre-stock-split basis.

The year-end dividend is forecast to be 4.00 yen per share on a post-stock-split basis, equivalent to 8.00 yen per 
share on a pre-stock-split basis.

Accordingly, the annual dividend is expected to be 15.50 yen per share on a pre-stock-split basis, representing an 
increase of 9.50 yen from the annual dividend of 6.00 yen for the fiscal year ended December 31, 2025. The 
consolidated dividend payout ratio is forecast to be 43.8%.

The Company will continue implementing dividend policies aimed at enhancing shareholder value, based on a 
comprehensive assessment that includes share liquidity and other relevant factors.

Over the medium to long term, the Company will also optimize its capital policy while developing new growth 
strategies for the AI era.

The Company plans to announce the details of its growth strategy after further consideration.
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The Company positions itself not merely as a SaaS company or AI vendor, but as a digital infrastructure provider 
for the automotive aftermarket in the Physical AI era.

The Company has accumulated expertise in automotive maintenance and repair, together with proprietary and 
highly confidential data, giving it competitive advantages that are difficult for other companies to replicate.

As the first step of its growth strategy, the Company is promoting cloud penetration among customers by 
transitioning its software to the cloud.

The objective of cloud penetration is to build a network that connects not only customers with one another, but also 
other relevant participants, including third parties such as system integrators and financial institutions.

In the second step, the Company will increase data transactions across this network and accelerate the accumulation 
of data within its software and platforms.

In the third step, the Company will use the accumulated data as a foundation for expanding its services into new 
and existing areas.

Under the Medium-Term Management Plan, the Company is pursuing cloud penetration, the first step of its growth 
strategy, as a key initiative.
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During the current and following fiscal years, the Company will prioritize transitioning medium-sized and large 
customers to the cloud.

These customers handle large volumes of vehicles. Prioritizing their transition is therefore intended not only to 
promote the efficient adoption of cloud software, but also to accelerate growth in transactions on the Company’s 
automotive parts marketplace at an early stage.

While the number of vehicles owned in Japan remains high and vehicle maintenance and inspection work is 
becoming increasingly complex, labor shortages and a lack of successors are driving industry consolidation. As a 
result, both businesses and vehicle service demand are increasingly concentrated among larger companies.

Against this backdrop, the implementation of cloud software for several large parts distributors scheduled to 
transition from the second half is particularly important. The Company will work with third-party system 
integrators to proceed with these implementations as planned.

From the second half of the following fiscal year, the Company will focus on transitioning small businesses to the 
cloud. These customers can generally implement cloud software within a short period by using automated migration 
tools.

Accordingly, the number of customers using cloud software is expected to increase significantly from the second 
half of the following fiscal year.



The cloud adoption rate, representing the percentage of cloud software customers by company among all software 
customers in the mobility industry, currently stands at 40%.

The Company plans to prioritize the transition of medium-sized and large customers before beginning full-scale 
implementation for small businesses. Accordingly, the cloud adoption rate is expected to increase rapidly from 
2027 onward.

The Company expects to achieve a cloud adoption rate of 100% and ARR of 20.0 billion yen by the end of 2028.

ARR is determined by the number of licenses and average monthly revenue per license.
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The number of licenses stood at 23,264 at the end of the second quarter and is expected to increase to 60,300 by the 
end of 2028.ARPL, which represents average monthly revenue per license, was 25,240 yen.

The Company continues to enhance the value of its cloud software through additional functionality and 
performance improvements, increasing the proportion of higher-priced license plans.

Against this backdrop, more customers are selecting higher-value plans, contributing to the upward trend in ARPL.

In the second quarter, ARPL temporarily declined as implementations for small businesses increased in June.

As ARPL fluctuates from month to month, the chart also presents the trailing 12-month average to make the 
medium- to long-term trend easier to understand.

The Company adjusted and refined the first-quarter ARPL figure disclosed in May 2026 to improve its accuracy.
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The Company’s cloud software includes service plans for third-party providers.

One such plan provides third-party system development companies, or system integrators, with a development 
environment for add-on programs and the infrastructure services required to operate them.

As cloud software implementations for large customers increase, demand for customer-specific functionality also 
grows. System integrators use this plan to develop the required add-on programs.

The Company recognizes the usage fees for this plan as Cloud Service revenue and includes them in monthly 
recurring revenue (MRR) when calculating ARPL.

MRR for March 2026 included third-party usage fees related to a large project for gas stations that had been 
recognized as revenue upfront rather than allocated over the relevant service period.

As this made first-quarter ARPL appear higher than its underlying level, the Company excluded the amount and 
refined the calculation methodologies for MRR, ARR, and ARPL.

This adjustment only refines the calculation methodology for these KPIs and has no impact on reported revenue or 
consolidated financial results.



The financial plans for 2027 and beyond do not reflect the latest revision to the earnings forecast for the fiscal year 
ending December 31, 2026. The Company will therefore update these plans going forward.

In updating the plans, the Company will reflect additional initiatives already implemented, including the price 
revision for package software.

The Company will also consider progress toward the third step of its growth strategy: using accumulated data as a 
foundation to expand services into new and existing areas.
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The Company also plans to review its cost projections through 2028, taking into account the resources and 
investments required to execute its growth strategy.

In parallel, the Company will consider the direction of its growth strategy with a view to 2029 and beyond.
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By moving its business software to the cloud, the Company can provide a total management system that enables 
seamless data integration with third-party systems and social infrastructure systems.

As various transactions across the industry network, rather than only within individual customers, take place on the 
Company’s cloud platform, the value of the data managed by the Company will increase further.

The Company will use the accumulated data to enhance the value of existing services and develop new services, 
thereby helping address challenges in its customers’ industries.

In vehicle inspection operations, for example, a system could be developed in which an inspector verbally describes 
the condition of a vehicle and the system automatically identifies and classifies the relevant inspection items.

Even when the inspection sequence varies depending on the vehicle or circumstances, the system could 
automatically assign the inspector’s spoken input to the appropriate items.

For parts distributors, a system could automate the creation of transaction documents and inventory allocation while 
staff handle telephone inquiries or orders. If an item is out of stock, the system could also automatically place a 
purchase order.

The Company believes that automating this series of operations could help address labor shortages in its customers’ 
industries.
In the field of automotive maintenance support robots, the Company can provide its automotive maintenance 
expertise and data as training data required by robot manufacturers.

By combining voice input and image recognition, the Company believes it could also deploy robots that support the 
maintenance work itself.
The Company is currently preparing for the early rollout of these AI-related services.
The financial plans currently disclosed do not include revenue from these AI-related services. As the initiatives 
become more concrete, they could therefore provide upside potential to the current plans.
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